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QUR MISSION

THE LEO BURNETT HISPANIC TEAM IS COMPRISED OF EXPERTS ACROSS
ALL AGENCY DEPARTMENTS, WITH THE MISSION OF DEVELOPING
SUPERIOR HISPANIC ADVERTISING FOR OUR CLIENTS

- “"AGENCY WITHIN AN AGENCY”

AS HISPANIC MEDIA EXPERTS, OUR MISSION IS TO DEVELOP THE

BEST HISPANIC MEDIA PLANS FOR OUR CLIENTS
WE STRIVE TO ACHIEVE THE SAME STANDARDS OF QUALITY WE

FOLLOW IN OUR GENERAL MARKET PLANS, IN SPITE OF THE
LIMITATIONS OF HISPANIC MEDIA SOURCES/TOOLS
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AN ESTIMATED 24.1MM HISPANICS LIVE IN THE U.S. TODAY
- 9% TO 10% OF TOTAL POPULATION

BETWEEN 1980 AND 1990, THE U.S. HISPANIC POPULATION GREW BY

+53%

- ANGLO POPULATION GREW BY +6%
- AFRICAN-AMERICAN POPULATION GREW BY +13%

U.S. CENSUS BUREAU PROJECTS THAT BY THE YEAR 2010, 39.3MM
HISPANICS WILL LIVE IN THE U.S., COMPRISING THE LARGEST

SUBGROUP IN THE COUNTRY

- HEAVY IMMIGRATION EXPECTED TO CONTINUE

HISPANIC POPULATION: 1970 to 2050
(Percent of total poputation)

HISPANIC BIRTH RATE 50% HIGHER THAN GENERAL MARKET’S

HISPANIC POPULATION GROWTH: 1970 to 2050
{in millions)
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HISPANICS ARE THE MOST GEQGRAPHICALLY CONCENTRATED GROUP IN THE
u.s.

87% OF U.S. HISPANICS RESIDE IN 10 STATES
53.8% LIVE IN TEXAS AND CALIFORNIA
EASILY TARGETABLE

HISPANIC POPULATION FOR SELECTED STATES:
1990 (Percent distribution)

ALL OTHER STATES 13.0%

MASSACHUSETTS 1.3%
NEW MEXICO 2.6%

ARIZONA 3.1%
COLORADO 1.9%

NEW JERSEY 3.3%

ILLINCIS 4.0% }

FLORIDA 7.0%

NEW YORK 9.9% TEXAS 19.4%

SOURCE: U.S. CENSUS
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MEDIAN AGE IS 26 VERSUS 34 FOR TOTAL U.S. POPULATION

LESS SET IN CONSUMING HABITS
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AGE OF THE POPULATION
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IN 1990, U.S. HISPANICS ENJOYED A PURCHASING POWER OF $159.2 BILLION

- INCREASING AT A RATE OF 12% PER YEAR

HISPANIC BUYING POWER
(BILLIONS)
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88% USE SPANISH IN SOME ASPECT OF THEIR LIVES

ISPA

- 70% CLAIM THEY USE SPANISH MOST OF THE TIME

Language/Hispanic Orientation

K|

Language

Language Spoken at Home:
Spanish all the time ‘ .
Spanish more than English> Spanish dominant

Spanish/English equally

English more than Spanish > ) )

English all the time English dominant
Language Preferred:

Spanish

Both equally

English

1988

43
13 > 56
23

14
7>:21

34
0’7

23

Hispanic MONITOR

1990
%

50
13 63
19

1;>18

39
28 >77
23

-
1992
%
62
g )70
17
10
3>13
43
45>88
12

SOURCE: 1992 YANKELOVICH
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HISPANICS ARE NOT ASSIMILATING INTO MAINSTREAM AMERICA LIKE MOST
OTHER IMMIGRANT GROUPS

- INSTEAD, THEY ARE ACCULTURATING
THEY ADOPT MANY OF THE SO CALLED “AMERICAN MAINSTREAM”

VALUES, WHILE RETAINING THEIR OWN IDENTITY/CULTURAL
VALUES

INTERESTINGLY, THEY ACTUALLY SEEM TO BE REDENFINING
*MAINSTREAM~ AS THEY INFLUENCE TODAY’S SOCIETY WITH
THEIR VALUES AND CULTURE

- FOOD, MUSIC AND OTHER ASPECTS OF ETHNIC CULTURES
ALREADY A KEY COMPONENT OF MAINSTREAM AMERICA

ASSIMILATION IS NOT A NECESSITY
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WHY ARE HISPANICS IMPORTANT TO PM?
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GENERAL MARKET

U.S. HISPANICS SMOKE AN AVERAGE OF 13.2 CIGARETTES A DAY

VERSUS 24.4 FOR THEIR GENERAL MARKET COUNTERPARTS

AVERAGE DAILY CONSUMPTION

m @
WHITES HISPANICS

19%0 1991 1990 199
Light (1-19) 28.0% 25.8% 65.8% 70.2%
Medium (20) 20.9 208 17.4 139
Heavy (21-30) 36.9 389 122 11.6
Very Heavy (31+) 12.6 133 3.6 36
Average Per Day 241 244 13.7 13.2

(1) Roper
(2) Hispenic Tracking

SOURCE: PM HISPANIC TRACKING STUDY
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I R Y YA HARE OF
HISPANIC SMOKER MARKET

HISPANICS
6 2.5

.
z

N PM

0.4 &

4.8
24

RJR
AMERICAN

B&W
L&M
LORILLARD

GENERIC/
OTHER

B E O

SOURCE: PM HISPANIC TRACKING STUDY
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MARLBORO HAS BEEN ADVERTISING TO U.S. HISPANICS FOR THE LAST
15+ YEARS
ALSO BENEFITS FROM LATIN AMERICAN HERITAGE

BENSON & HEDGES RANKS 4TH AMONG HISPANICS

5.0% SHARE OF HISPANIC MARKET VS. 3.0% SHARE OF GENERAL

MARKET

VIRGINIA SLIMS ALSO RANKS AMONG TOP 10 BRANDS IN HISPANIC
MARKET

SOURCE:

MHMPPMO/ANN
OCTOBER 1993

MARLBORO
WINSTON

SALEM

CAMEL

VIRGINIA SLIMS
DORAL

MERIT

KOOL

BENSON & HEDGES
NEWPORT
DISCOUNT

10 MOST POPULAR BRANDS
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BY THE YEAR 2010, PROJECT CIGARETTE VOLUME AMONG HISPANICS WILL
AMOUNT TO MORE THAN 30 BILLION UNITS

20 BILLION UNITS WILL BE ATTRIBUTED TO PHILIP MORRIS BRANDS

39.3MM U.S. HISPANICS
x17.2% CIGARETTE PENETRATION
6.8MM HISPANIC SMOKERS
x13.2  CIGARETTES/DAY
x 365 _ DAYS/YEAR
32.88 TOTAL CIGARETTES
x59.7 _PM SHARE

19.6B TOTAL PROJECTED PM HISPANIC VOLUME

MHMPPMO/AMN
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HISPANIC MEDIA

AS MORE MARKETERS RECOGNIZE THE IMMENSE POTENTIAL OF THE U.S.
HISPANIC MARKET AND HISPANICS’ NEED TO BE TALKED TQ IN THEIR OWN

LANGUAGE, NEW HISPANIC MEDIA CONTINUE TO EMERGE

MHMPPMO/ANN
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SPANISH-LANGUAGE OQUTDOOR

VARIOUS NATIONAL/LOCAL OPPORTUNITIES SOLD INDEPENDENTLY OR
IN NETWORK

- MAINLY AVAILABLE IN AREAS OF HIGH HISPANIC DENSITY
8-SHEETS MOST COMMONLY AVAILABLE IN HISPANIC AREAS
BUS SHELTERS/SUBWAY CLOCKS ALSO A GOOD OPTION
NEW OPPORTUNITY WITH KING SIZE POSTERS OQUTSIDE
HISPANIC GROCERY STORE WALLS

HOWEVER, MOST COMPANIES UNABLE TO QUANTIFY ACTUAL "HIS-
PANIC” SHOWINGS

MHMPPMO/AMN
OCTOBER 1993

Ge9YaVivoe

LEO BURNETT



HISPANIC MAGAZINES

THERE ARE APPROXIMATELY 59 DIFFERENT CONSUMER MAGAZINES TARGETING
U.S. HISPANICS

- (CATEGORIES AVAILABLE ARE STARTING TO MIRROR GENERAL MARKET
CATEGORIES

GENERAL INTEREST - REPLICA, VISTA, READER’S DIGEST

SELECCIONES |
e W
- T”l :")U/ l
BUSINESS - HISPANIC BUSINESS -
\ '\'-\'f/\

A;jgﬁ/ . ENTERTAINMENT - TV Y NOVELAS, CRISTINA
ne

g . FASHION - COSMOPOLITAN, IMAGEN

e
A

SPORTS - HISPANICS IN BOXING

MAGAZINES IN ENGLISH TARGETING THE MORE ASSIMILATED
HISPANICS ARE AN OPTION

AT THIS POINT IN TIME, HOWEVER, MOST PUBLICATIONS STILL
ENJOY A LIMITED CIRCULATION

CURRENTLY, ONLY 45% OF U.S. HISPANIC MAGAZINES ARE AUDITED

A AR ALK

LEO BURNETT



HISPANIC NEWSPAPERS/SUPPLEMENTS

- THERE ARE 14 DAILY AND SOME 188 HISPANIC COMMUNITY
NEWSPAPERS IN THE U.S. TODAY

PROVIDE ESTIMATED 18.5% PENETRATION OF HISPANICS U.S.
PRIMARILY CONCENTRATED IN TOP HISPANIC MARKETS

- 80% OF CIRCULATION CONCENTRATED IN TOP NINE HISPANIC
MARKETS

- ONLY 2 OF TOP 20 HISPANIC MARKETS DO NOT HAVE A
HISPANIC NEWSPAPER - CORPUS CHRISTI AND TUCSON

JUST AS IN GENERAL-MARKET, HISPANIC NEWSPAPERS COME IN A
WIDE RANGE OF FORMATS

- SOME CONCENTRATE ON NEWS, OTHERS CONCENTRATE ON
ENTERTAINMENT, ETC.

CURRENTLY, ONLY 40% OF U.S. HISPANIC NEWSPAPERS ARE BEING
AUDITED

- NEWSPAPER SUPPLEMENTS TARGETING THE HISPANIC POPULATION VIA
GENERAL-MARKET NEWSPAPERS GROWING IN NUMBER

ONE NATIONAL OPTION
- VISTA

FIVE LOCAL OPTIONS CONCENTRATED IN TEXAS, CALIFORNIA,
NEW YORK AND CHICAGO

MHMPPMO/AMN
OCTOBER 1993
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SPANISH-LANGUAGE FSI's

- TWO NATIONAL HISPANIC FSI’S AVAILABLE

- EL MERCADO POPULAR

PUBLISHED IN SPANISH

CIRCULATED IN 40 ADI’s THROUGH 68 MAJOR SPANISH-
LANGUAGE NEWSPAPERS

- 3.0MM TOTAL CIRCULATION

SUPPORTED THROUGH A SPECIAL MERCHANDISING AND DISPLAY
PROGRAM AT THE RETAIL LEVEL

EIGHT DROP DATES AVAILABLE

A PA TWORK
PUBLISHED IN SPANISH
CIRCULATED IN 30 ADI’S THROUGH MAJOR SPANISH-LANGUAGE
NEWSPAPERS
- 2.7MM CIRCULATION
FIVE DROP DATES AVAILABLE

- TWO LOCAL HISPANIC FSI’s AVAILABLE

MHMPPMO/AMN
OCTOBER 1993

CUPONES CON IMPACTO
PUBLISHED BY AND DISTRIBUTED THROUGH EL NUEVO HERALD
IN MIAMI

- 235M TOTAL CIRCULATION
5 DROP DATES FOR 1993

LA OPINION

PUBLISHED BY AND DISTRIBUTED THROUGH LA OPINION IN
LOS ANGELES

- 121M TOTAL CIRCULATION
10 DROP DATES FOR 1993

LEO BURNETT
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HISPANIC CO-OP COUPONING PROGRAMS

- THIS AREA HAS EXPERIENCED TREMENDOUS GROWTH IN THE LAST COUPLE
OF YEARS
FIVE MAJOR COUPON PROGRAMS AVAILABLE TO TARGET U.S.
HISPANICS

- Q!N!P!!NS, EI!!S
BILINGUAL
REACHES HISPANICS IN HIGH-DENSITY HISPANIC AREAS VIA
DIRECT MAIL AND IN-STORE DEMONSTRATIONS
- COUPON PACKAGE SENT TO UNDUPLICATED SPANISH-LAN-
GUAGE TV USERS WHO HAVE RESPONDED TO BROADCAST
PROMOTIONS AND IDENTIFIED HISPANIC NEIGHBORHOODS
- 2.3MM TOTAL CIRCULATION
- THREE MAILING DATES
EACH SUPPORTED BY A RADIO CAMPAIGN

- VISTA SONIDO "GANE Y AHORRE”
PUBLISHED IN SPANISH
BOOKLET MAILED TO HISPANICS IN TOP 25 MARKETS
PROGRAM ALSO INCLUDES BRANDED OUT-OF-HOME AND RADIO
CAMPAIGN, TRADE MERCHANDISING SUPPORT, CONSUMER
SWEEPSTAKES AND FREE SALES SCANNER DATA
JOINT VENTURE BETWEEN CABALLERO RADIO AND GANNETT
OUTDOOR
2.7MM CIRCULATION
- REGIONAL CAPABILITIES IN CALIFORNIA ONLY
FOUR MAILINGS PER FISCAL YEAR

MHMPPMO/AMN
OCTOBER 1993
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HISPANIC CO-QP COUPONING PROGRAMS (CONT'D)

MHMPPMO/AMN
OCTOBER 1993

CELEBRANDO

PUBLISHED IN SPANISH BY ADVO

COUPONS ARE PUBLISHED/DISTRIBUTED BY ADVO AS PART OF

A MAGAZINE FOCUSING ON GENERAL/ENTERTAINMENT

EDITORIAL, WHICH IS MAILED TO HISPANIC CONSUMERS IN

SELECTED MARKETS

PROGRAM ALSO INCLUDES RADIO AND IN-STORE SUPPORT

348M CIRCULATION

- CURRENTLY AVAILABLE IN TEN MARKET, WITH PLANS OF
EXPANDING INTO SIX OTHER MARKETS

THREE MAILINGS A YEAR

HOGARAMA

BILINGUAL BOOKLET PUBLISHED BY JSA PUBLISHING
FORMATTED AS A GUIDE TO AMERICAN PRODUCTS, ALSO
INCLUDES RECIPES, NUTRITIONAL INFO, ETC...
DISTRIBUTED VIA DOOR-TO-DOOR TO AREAS OF 20%+
HISPANIC DENSITY AND SUPPORTED BY A 2-WEEK RADIO
CAMPAIGN

IMM CIRCULATION NATIONALLY IN JUNE

- BIMONTHLY

LEIYCVVV 00

LEO BURNETT



HISPANIC LISTS

- A MULTITUDE OF LISTS ARE AVAILABLE TO ADVERTISERS
INTERESTED IN PURSUING A DIRECT EFFORT TARGETING HISPANIC

CONSUMERS

TOP SUPPLIERS INCLUDE DATABASE MANAGEMENT, NCRI LIST
MANAGEMENT AND AMERICAN HISPANIC/PERFORMANCE DATA SYSTEM

LISTS CAN ALSO BE PURCHASED FROM SELECTED HISPANIC
PUBLICATIONS (I.E., HISPANIC BUSINESS)

MHMPPMO/ANN
OCTOBER 1993
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FESTIVALS/COMMUNITY EVENTS ALSO PROVIDE UNIQUE OPPORTUNITY FOR
MARKETERS TO STRENGTHEN THEIR EQUITY IN THIS MARKET
BROAD APPEAL, FAMILY EVENTS AVAILABLE IN MOST MAJOR

MARKETS
OPPORTUNITY TO SPONSOR BOOTH/STAGES, AND PASS OUT
SAMPLES OR PREMIUMS

- CALLE OCHO IN MIAMI

FIESTA BROADWAY IN LOS ANGELES

6EIFTFTT O
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TOBACCO CATEGORY COMPETITIVE OVERVIEW
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TOBACCO CATEGORY COMPETITIVE OVERVIEW

- TOTAL HISPANIC MEDIA SPENDING (EXCLUDING NEWSPAPERS) FOR THE

TOBACCO INDUSTRY AMOUNTED TO 6.4MM IN 1992
HISPANIC SPENDING DECREASED -42% VS. 1991

- PM ASSUMED LEADERSHIP OVER RJR IN 1992 BY SPENDING 68% OF TOTAL
TOBACCO DOLLARS

- INCREASED HISPANIC SPENDING BY +17% IN 1992 VS. 1991
. INCREASE DRIVEN BY INTRODUCTION OF BENSON & HEDGES KING
- RJR WAS SECOND WITH A 30% SHARE OF SPENDING
DECREASED SPENDING BY -65% IN 1992 VS. 1991
- LORILLARD AND AMERICAN ACCOUNTED FOR ONLY 2% OF SPENDING
LORILLARD ALSO CONSIDERABLY DECREASED ITS SPENDING BY
-96%, WHILE AMERICAN’S MINIMAL SPENDING REMAINED FLAT

- BENSON & HEDGES SPENT THE MOST MEDIA DOLLARS FOLLOWED BY
MARLBORO

BENSON & HEDGES INCREASED ITS HISPANIC SPENDING BY +373%,
WHILE MARLBORO DECREASED SPENDING BY -43% IN 1992 VS. 1991

CAMEL AND WINSTON ALSO DECREASED SPENDING BY -77% AND -57%,

RESPECTIVELY
- SPENT HEAVILY AGAINST OUT-OF-HOME MEDIA, ALLOWING PHILIP

MORRIS TO DOMINATE MAGAZINE ARENA

- SIMILAR TO 1991, THE BULK OF HISPANIC INDUSTRY DOLLARS (73%)
WAS SPENT ON HISPANIC OUTDOOR, FOLLOWED BY MAGAZINES (18%), AND

SUPPLEMENTS (9%)

MHMPPMO/AMN
OCTOBER 1993
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